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Primary:
Teens and Young Adults
who have interests in
experiencing new
technology (ages 16-26)

Secondary:

Families




rOSITIONING

Round 1 is a chain arcade with
multiple locations across America.
They provide a multitude of
activities that prompt users to try
something new. Many of these
activities and arcade games are
imported from Japan, allowing for
the location’s users to experience
new forms of games allin one visit,
all in one round.




VALU= PROPOSITION

Users value this brand because of
the multitude of exclusive games
and activities they can experience.
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"Round 1 is perfect for exclusive
arcade games. You could never
find these experiences at another
arcade. | always come here when
my friends when we want to try
something new. You'll never have
the same experience twice trying
out the newest innovations, but
you'll always have fun.”
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Futuristic

Exclusive
Next-level
Innovative
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- Entertainment, cure for boredom

- The need to gather
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ROUND 1: MULTI-ENTERTAINMENT
COMPANY

MARCH 7, 2019

MR. COOL GUY

SUPER COOL MANAGER
ROUND 1

123 STREET AVE

CITY, STATE 98765

Accae serchicti,

Un quam qui sim accusci atusam facimoditis dolestrum alibus eicilia
cuscia sequi vent laboreheni autem laccumquate porem harum que la-
nis sam nus dolum sit vide consequi doluptia sin exerumquam reius,
comnimi nihicab in nobisqu aerumqui consecto de dolupit quae solo
quost, vellia.

Volore pra ad quatur abo. Verferunt velecto etur, quam fugit aut aut
dolorio rerovid quossim agnatium fugit volupti tem quam, sim quist,
cus enducimi, sed estemolore as et adioriti cullupt atureped eicatis
soluptatem lat.

Officimpero cus num nullestia sequis quas si aut aut porerup tatat.
Agnime voluptatia volles dolorem auditaspidem sa num fugi m esti-
ori atius, untia plaboritium voluptasit alis rem fu

Ulliquaspe velibea volupta ssiminis aut recullu ptatectus dem fugitas
exceatius t liqui qui occus, quatumqui coreium im eario dolupti
aeperumquis duntia susae plition plaboru ndelenim dolorum iduciet
fuga. Parchici corum il inihit modis aut eaquiandiat hiliquatur? Ga.
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